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Vision and Mission

Cutter & Buck exists to continuously improve
the American Sportswear experience...

and our Mission is to delightfully serve our
customers with high quality products.
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History

1990

1990s

1994

1998
- 2001

CUTTER&BUCK,

Seattle, WA: Founded by Harvey Jones and
Joey Rodolfo to create classic American
sportswear manufactured at the highest
levels of quality and durability

Expansion from Retail into Golf, into
Corporate, and then into the Licensed Sports
Market due to consumer’s demands.

Launch in Canada, Launch in Europe HQ in
Amsterdam

International development in Australia, South
Africa, Japan, Malaysia
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History

Launch of the Annika Collection with world

2003 #1 Annika Sorenstam

2000s Selective Corporate Distribution expansion

2007 Launched CBUK to attract our next
generation of consumers

2007 Acquisition by New Wave Group

2008 Clique launches in USA

2013 C&B Canada Business Launched
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Cutter & Buck Today

Provides four distinct brands that we supply into
the Corporate and the Retail Channels

Equities:

Reputation for exceptional product quality:
durability + easy care

Reputation for delightful customer service and
exceptional delivery execution

375 Employees + 54 Independent Sales Agents
5,000,000+ units per year
10,000 USA Customers

40+ Countries Distributed Worldwide
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The C&B Platform

Our Unique Selling Proposition is the C&B Platform:

Our Family of distinct brands coupled to exceptional operational
services, each amplifying each other.

CUTTER & BUCK.
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The C&B Platform: Exceptional Services

Four Brands with Core (year round)
collections

Exceptional in-stock position- 2 USA
Distribution Centers

Same Day Shipments until 17:00 Daily

E-commerce Integration & Direct
Fulfillment

3,000,000+ Units of Decoration Capacity
B2B Website serving 80,000 monthly users
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The C&B Platform: Exceptional Services- Decoration
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The C&B Platform: Exceptional Services on CBCorporate.com

=\ o

Received Confirmed In F‘rtﬁm‘hnn Shipped

Our machines are humming away as they decorate your orderl Because we want to get you your order as quickly as possible, we can no longer accept changes at this time.

Style Number Qty Scheduled To Ship Status Shipping From Tracking Show All
MCK00112M15107751 22 7/18/2019 Renton, WA
MCKO0058CPH107751 22 7/18/2019 In Production Renton, WA -
MCKO0058CPH107751 S M L XL XXL XXXL Total
Cascade Melange Stripe Polo
1 3 6 v] 4 2 22
Decoration Decoration Description Location
Image Unavailable UNV-TAYLOR UNV TU - (#107751) Left Chest

Click on image to preview style
with primary front facing
decoration.

Reorder Item
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The C&B Platform: Exceptional Services on CBCorporate.com

RIS ATTEEY |

Photos - MCKO0038CPH107731 (3)jpg = O >

Tracking Number
ﬂ+@\ﬁ}©’5}ﬁ R -

In ﬁfa_d_uciion Shipped

Ship Date

Ourm r order as quickly as possible, we can no longer accept changes at this time.

Style Number Shipping From Tracking Show All
MCKO0112MIS107751 I Renton, WA &
MCKO005BCPH107751 I Renton, WA -
Total
22
Decoration Description Location
UNV-TAYLOR UNV TU - (#107751) Left Chest

Click on image to preview style
with primary front facing
decoration. e
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CUTTER&BUCK.

The C&B Platform: Our Family of Brands
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Family of Brands: Cutter & Buck, Founded 1990

World famous premium quality sportswear
All day active performance

All premium lifestyle categories

Men’s, Women’s, and Extended Sizes
Direct to Consumer: www.cutterbuck.com

Instagram: cutterandbuck
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Family of Brands: Clique (USA) Launched 2008

Affordable, Sporty Basics for him, her, and youth
Deep Inventory

Expanding sportswear categories

Every Company Need

Consistent Value Pricing

Instagram: clique _usa
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Family of Brands: Annika Collection by Cutter & Buck- Launched 2003

Launched at Colonial Men's Event
Fashionable on-course performance with in-city styling
Crafted for the champion

Sporty silhouettes in must have limited editions and
replenishment

Dominating and positive impression in Golf continues...
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Family of Brands: CBUK Launched 2007

Modern, expressive athleisure for men and women
Active and attractive mindset

Value positioned for Corporate & Licensed Sports

EEEEEEEEE
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Channels We Serve
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Channels We Serve— Major Golf Destinations

g, o
&2
Y

P
C

N_J.-
ROYAL AUCKLAND
MM AND GRANGE

GOLF CLUB

FANCOURT

SOUTH AFRICA

o—
(h-.-f"
JUMEIRAH

GOLF ESTATES

un City

Chambers Bay*®

WHISTLING

PINEHUBS:‘-
1895

CBUC




Channels We Serve- East Asia

Our Unique Selling Proposition (USP) is the C&B Platform: our Family of Distinct
Brands coupled to exceptional operational services, each amplifying each other.

CUTTER & BUCK STANDALONE SHOP, SEOUL, KOREA
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Channels We Serve — Major Events
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Channels We Serve: International Teams

Cutter & Buck has been honored to serve as lead apparel provider to many
major events, including outfitting the 2017 European Solheim Cup team, all
players at the 2016 UL International Crown, Annika Invitational Europe and
more recently, staff at all Topgolf locations across USA.
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2016 UL International Crown Players Topgolf Staff 2017 Solheim Cup European Team
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Channels We Serve — Top Golf




Channels We Serve — Top Golf

Cutter & Buck is proud to be a National Partner to Top Golf, one of the fastest
growing and most recognizable companies in entertainment, serving as the
go-to apparel supplier while creating significant brand awareness for Cutter &
Buck via presence in all Topgolf USA venues.
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Channels We Serve — The C&B Family!
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STAY HYDRATED
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are rising? Stay hydrsted, stay informed
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SAFETY CORNER: Browght to you by the
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CUTTER & BUCK

CLIQUE

REG. TRADEMARK

Oh CANADA? Home of lox Hockey, Maple

Syrup, Brampton Distribution Center and
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Brand Investments in North America
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Fresh Faces for the Brand
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Market Conditions- Corporate

PPAI' The 2018 sales Volume Study: Summary

In 2018, promotional products sales were Distributor Company Size  Number Of Total Sales Growth  Weight

estimated at more than $24 billion dollars, Market Size By Sabes Ravenue Companies Volume
marking nine years of steady growth since the

2008-2009 recession. The 2018 growth was <392.5M 23,400 $11.08
driven primarily by small companies (less than > $2.5M 840 $13.7B
$2.5 million in revenue), who saw an increase
in sales, as well as market share.

+12.3%
+1.9%

44.4%
95.6%

Small Companies

Large Companies
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Market Conditions- Corporate

2018 SALES BY PRODUCT CATEGORY

PRODUCT CATEGORY RANKINGS™

1 Wearables: 34.0% 9 Home: 2.3%
Apparet 28.3% Kitchen Accessores: 1.7%
Fashion Accessones: 5.7% Tools & Decor: 1.1%
2 Drinkoware: 3.9% 10 Recreation: 2.2%
3 Travek 8.4% 11 Personal: 1.9%
Bags: 7.3% Labels: 1.9%
Travel Accessories: 1.71% 12 Butomotive: 15%
4 Writing: 6.2% Games & Toys: 1.5%
5 Technology: 5.5% 13 Packaging: 1.4%
6 Awards: 3.5% Food & Beverage: 1.4%
7 Office: 2.5% 14 Buttons & Badges: 1.7%
Desk: 2.5% 15 Magnets: 1.1%
Health & Beauty: 2.5% 16 Spirit: 1.0%
Hﬂiﬂﬂ&ﬁﬁ_&'ﬁ]’.'l.'l% 17 Jewelry: 0.9%
Beauly & Hygiene: 1.4% 18 Cards: 0.7%
8 Event 2.4% 19 Pet: 0.5%
Date & Time: 2.4% 20 Other- 1 7%
“Category definitions on pg. 2
[X CLIQUE
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Buttons & Badges
Food & Beverages
Packaging
Games & Toys
Automative
Labels

Personal
Recreation
Home
Kitchen Accs.
Tools & Decor
Date & Time
Event
Health & Beauty Travel

Medical & Safety Bags
Beauty & Hygiene Travel Accs.

Wearables
Apparel
Fashion Accs.

Drinkware

Technology

CBUC



Market Conditions- Corporate

Business Services

Personal
Services Other

Media & Publishing

Legal
Telecommunications
Agriculture

Real Estate

Healthcare

Education

Financial
0il & Gas

Energy, Utilities
& Waste Treatment

et Manufacturing

Recreation

Non-Profits
Government

Technology
Insurance

Entertainment Restaurant

!
Transportation
Construction
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2018 SALES BY INDUSTRY CATEGORY

INDUSTRY CATEGORY RANKINGS*

1 Business Services: 10.4%
2 Healthcare; 5.5%

3 Education: 7.9%

4 Financial: 6.4%

5 Manufacturing: 6.3%
6 Mon-Profit 4.3%

T Insurance: 4.6%

8 Restaurant: 4.4%

9 Construction: 4.2%
10 Transporiation: 3.9%
11 Entertainment: 3.4%

Technology: 3.4%
Government: 3.4%
12 Recreation: 3.3%

13 Retail: 3.1%

14 Energy, Wilities & Waste
Treatment: 2.7%
0il & Gas: 2.7%

15 Lodging: 2.6%

16 Fitness: 2.0%

17 Real Estate: 2.0%

18 Agriculture: 1.5%

19 Telecommunications: 1.6%

20 Legal: 1.2%

21 Media & Publishing: 1.1%

22 Personal Services: 0.6%

23 (ther: 3.6%

*Category definitions on pg. 2
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Market Conditions- Retail

On-Course Golf Participation
U.S. Individuals, Age 6+

I Golfers (M) = Golf Participation Rate (%)

B.5%

— 8.2% 8.0% 8.0% 8.1%
24.7 241 23.8 23.8 242
2014 2015 2016 2017 2018
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The Golf Generation

Generation G —
The Golf Generation

While not technically a generation, the
46 to 65 age cohort is the most vital
group for the golf industry, accounting
for the most golfers, rounds and spend
in the industry — more than $9 billion in
total annually.

Gen G includes younger Baby Boomers
(55 to 72 age range) and older
members of Generation X.

The number of traditional golfers age
65-and-over increased by almost 17%
last year and is expected to continue
growing in coming years.
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Il % Golfers | | % Rounds M % of Total Spend

Age 26-45

32%
20%
“ 1E% I ||

GENERATION G

38%
36%
34%
31%
29%
16%
Age 46-65 (Gen G) Age 66-85

20 YEAR AGE COHORTS
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Markets- General Retail and E-Commerce

TOP ONLINE APPAREL MERCHANTS  Retail chains dominate the largest 15 online apparel merchants

2018 WEB SALES 2018 WEB SALES NUMBEROF  YEAR ECOMMERCE
RETAILER MERCHANT TYPE (I MILLIONS) GROWTH STORES LAUNCHED
Macy's Inc. Retail Chain $8,900* 14.3% 870 1998
Kynetic LLC Web Only $5,669' I 26.6% 0 1997
Mordstrom Inc. Retail Chain $4,644 I 13.6% 379 19498
Kohl's Corp. Retail Chain $3,957! I 14.0% 1,175 2001
Inditex Group Retail Chain $3,652° I 26.09% 7,490 2010
Gap Inc. Retail Chain $3,500! I 12.9% 3,688 19497
HE&M Retail Chain $3,439° I 22.0% 4 968 1998
ASOS Plc Holdings Consumer Brand Manufacturer $3,180° I 25.5% 0 2000
Richemont Group Web Only $2,933° I 17.6% 1,829 MNA
MNike Inc. Consumer Brand Manufacturer $2,750 NI 25.0% 1,182 1999
adidas AG Consumer Brand Manufacturer $2,665' I 36.0% 2,588 2006
L Brands Inc. Retail Chain $2,471' I 19.5% 3,109 19498
1.C. Penney Co. Inc. Retail Chain $2,100" N -6.7% 864 1994
Hudson's Bay Co. Retail Chain $2,032! I 7.6% 480 2000
Uniglo Retail Chain $1,941° I 11.7% 3,445 2012

[X
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ANNIKA

[E CUTTER & BUCK

L. Infermeat Aetailer estimate

2. Cumancy comverted to IS0 Source

mtemet Ratailar, company reporis
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Markets- General Retail and E-Commerce

CUTTER&BUCK.

MAKEUP OF THE ONLINE APPAREL MARKET

(2017 sales in $billions/market share)

2017 Market
Online Sales Share
sales of Top 1000 dedicated $73.96 75.1%
apparel retailers
Amazon apparel sales $22.50 22.8%
Cnline clothing, shoes and $2.04 2.1%
apparel sales of other
non-apparel retailers
Total LS. online apparel sales $98.50 100.0%
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REG. TRADEMARK

CBUC



Objectives for the Future

Rapid Expansion of Corporate Customers

Retail growth by claiming space with the C&B Platform
Accelerating New Product Development + increasing lifespans
Digital Engagement: Proposals, Transactions & Service

Globally unified, attractive brands
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THANK YOU
CUTTER & BUCK.
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