




   O
rganization andgovernance

The overall responsibility for 
strategies, goals and fol -

low-ups lies with the Group 
Management and the CSR 

and Sustainability Manager. 
The operational respon -
sibility is decentralized 
to the subsidiaries and 
their respective CEO’s. 

 
CODE OF CONDUCT, POLICIES AND GUIDELINES
New Wave Group shall conduct business in ac-
cordance with good business practice and high 
ethics in all relationships with different stake-
holders. The foundation of the work is the values 
of New Wave Group and the Code of Conduct. We 
strive to work preventively as much as possible 
and apply the precautionary principle.

In addition to the Code of Conduct, New Wave 
Group has the following policies and guidelines: 
CSR and environmental policy, Quality policy, 
Corporate Governance policy, Finance policy, 
Risk policy, IY policy, Information policy, Insider 
policy, Anti-corruption policy, Anti-money laun-
dry policy, and Whistleblowing policy. 

WHISTLEBLOWING
At New Wave Group, we consider honesty 
and responsibility important requirements.  

We promote a business culture where everyone 
feels safe and are encouraged to act against and 
report irregularities that occur in our business ac-
tivities. The whistleblowing procedure has been 
implemented to allow employees, shareholders, 

consultants, suppliers and other stakeholders 
to report irregularities in a safe and anonymous 
manner. If serious irregularities are discovered 
at an early stage, New Wave Group will be in a 

better position to prevent risks and limit possi-
ble damage. This is to the benefit not only for New 

Wave Group, but for all our employees, shareholders 
and stakeholders. More information about when, 
what and how to report can be found on New Wave 
Group’s website www.nwg.se.  

SUSTAINABILITY BOARD
New Wave Group established in 2015 an expert panel 
on social and environmental topics. The purpose of 
the Board is to give feedback, critique and sugges-
tions on our work with sustainability. It is a forum 
for dialogue and a great opportunity to get qualified 
advice from true experts within sustainability. Top-
ics that have been discussed in the Sustainability 
Board are sustainable public procurement, young 
workers protection and strategic 
communication. 

CSR and  
Sustainability 

Manager
    

    
CSR ADVISORY BOARDCEO, GROUP MANAGEMENT
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CREATE
	✓ Design and product 
development

	✓ Choice of material

	✓ Quality and product 
life-span

PRODUCE
	✓Raw materials
	✓Usage of chemicals
	✓Supplier relationships

	✓ Working conditions
and human rights

MARKET
	✓ Sustainable offers

	✓ Eco-labels and product  
certifications

	✓ Product and  
customer information

SELL
	✓ Customer 

relationships

	✓ Employee 
engagement

DELIVER
	✓ Efficient  
transportations

	✓ Quality of delivery

	✓ Climate- and  
environmental impact

	✓ Safety

USE
	✓ Product and 

 customer 
information

	✓Reclaims
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VALUE CHAIN
New Wave Group’s value chain covers  
several steps from design and product  
development, to delivery and the use of the 
product. Every detail is important in all the hun-
dreds of steps taken along the way.



IMPACT IN THE VALUE CHAIN
New Wave Group influences and manages different parts 
of the value chain to varying extent. Because of the nature 
of the operations, our efforts are mainly put on sourcing, 
production and suppliers in the global supply chain. How-
ever, some subsidiaries like Seger and Orrefors Kosta Boda 
have their own in-house production, where we also have 
direct influence and greater impact.

OWN PURCHASING OFFICES
New Wave Group is never far away from the production. We 
have our own purchasing offices in charge of sourcing and 
production. Our offices are located in China, India, Vietnam 
and Bangladesh, consisting of approximately 200 employ-
ees. 

China is our biggest country of production. The pur-
chasing office is located in Shanghai where New Wave  

 
Group have been operating since 1992. Our procurement 
strategy is to purchase directly from our suppliers and to 
cut intermediaries that could jeopardize our control of the 
supply chain. Being represented on site enables us to have 
a close partnership with our suppliers and to actively mon-
itor flow of goods and quality.

Subsidaries 

- Assortment strategy 
- Product development 
- Internal education 
- Employee development 
- Information and 
   lobbying 
- Regular self-monitoring

Suppliers 
- Choice of suppliers 
- Agreements and terms 
- Choice of products                                                                  
- Product quality audits  
- Social and environ- 
   mental audits
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Subcontractors 
- Agreements and terms 
   with suppliers 
- Choice of materials

Transportation providers 
- Choice of transportation 
   providers 
- Requirements on routes, 
   transportation means and fuel 
- Regular checks and follow-ups

Customers 
- Communication and marketing 
- Product offers 
- Loyalty programs 
- Dialogue and cooperation with
   interest groups

In-house production 

- Regular self-monitoring 
- Waste disposal 
- Choice of energy 
   sources

Own warehouses and transportation 

- Choice of facilities 
- Waste disposal 
- Choice of energy sources 
- Choice of routes 
- Choice of transportation 
   means and fuel

4 200purchasing offices in four 
production countries

Approx 200  
employees
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   IM
PORTANT         HIGH

     VERY IMPORTANT        VERY HIGH
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m
porta

nce for stakeholders

                                                         economic, environmental and social im
pact

Focus
	✓ Sustainable  

products and circularity

	✓ Monitoring the  
supply chain

	✓ Working terms  
and conditions

	✓ Transparency

	✓ Reduction of total GHG emissions

Include
	✓ Procurement  

strategy

	✓ Transportation  
and logistics

	✓ Knowledge and 
education

Exclude
	✓ Attraction of employees and 

employee development

	✓Customer satisfaction

	✓ Waste management 
in own operations

Include
	✓ Communication and 

marketing

	✓ Anti-corruption and  
 business ethics, both in own

operation and supply chain

	✓Tax and society ethics

	✓Product Emission calculations

About the report
This is the New 

Wave Group  
Sustainability 

Report that  
summarizes the 

work with sus-
tainability with-

in the Group 
during the fiscal 

year 2021. 
 
The Sustainability Report is a part of 
the Board of Directors' Report in the 
Annual Report for New Wave Group 
for the period January 1, 2021 to  
December 31, 2021.

The content of the report reflects 
the questions that are most import-
ant to New Wave Group at Group level 
and that have been given high priority 
by our stakeholders.

The report has been developed 
by the Sustainability Department 
of New Wave Group. The Board of  
Directors and the Group Management 
have been involved in the process. 
Data collection and compilation has 
been made on Group level while the 
CEO of each subsidiary has been re-
sponsible for reporting. 

Reported data and key figures are 
based on 2021 activities, unless oth-
erwise stated. As in previous year, we 
have chosen to report with support 
from GRI Standards, Global Reporting 
Initiative’s latest guidelines. Still a lot 
of work and data collection remain in 
order to be able to fully report accord-
ing to GRI’s principles. The ambition is 
to continuously improve and develop 
both our work with sustainability and 
reporting.

MATERIALITY ANALYSIS
The expectations of the stakeholders in combination with 
the knowledge of our employees are guidelines for how we 
work with sustainability. By being responsive to the expec-
tations, we can continue to develop in the desired direction. 
The foundation for the materiality analysis was laid in 2017 
through surveys and in-depth interviews with three of our 
key stakeholders: shareholders, customers and employees. 
We also took into account the sustainability questions most 
important for New Wave Group in terms of business strategy 
and competitiveness. Since then, minor updates have been 
made from an impact perspective. Annually we also sum-
marize the questions that have been brought to the table in 
ongoing dialogues with our stakeholders. A key question for 
our stakeholders is New Wave Group’s efforts to create sus-
tainable products where quality, design and compliance with 
regulations, as well as good environmental performance and 
social conditions throughout the supply chain are taken into 
account. 

HIGH VERY HIGH
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Stakeholder groups Stakeholders
Channels for  

communication
Important questions

Shareholders
Decides on the aims 
of the business and 

influence the  
company's direction.

	✓ Funds and 
 financial 

institutions

	✓ Private 
shareholders

	✓Annual General Meeting

	✓Individual meetings

	✓Stock analyzes

	✓Surveys

	✓Tax and social ethics

	✓Product quality

	✓ Attraction of employees and 
employee development

	✓Communication and marketing

Customers
Affects New Wave 

Group’s revenue and 
brand perception

	✓ Promo 
distributors

	✓Retail

	✓End consumers

	✓Customer surveys

	✓Market Advisory Board

	✓Individual meetings

	✓Social media

	✓Product quality

	✓Sustainable products and circularity

	✓Origin and transparency

	✓Monitoring of the supply chain

	✓ Provide information to support 
purchases of sustainable products

	✓Knowledgeable staff

Employees
Implement and  

develop operational 
work within  

New Wave Group

	✓ All employees in
all subsidiaries

	✓ Consultants and
clients

	✓ Daily interaction

	✓ Staff meetings and 
performance reviews

	✓Employee surveys

	✓ Customer satisfaction and product
quality

	✓Performance reviews and feedback

	✓Working terms and conditions

	✓Equality

	✓Knowledge and education

	✓Monitoring of the supply chain

	✓Anti-corruption and business ethics

Suppliers 
Produce and influen-
ce the impression of  

New Wave Group’s 
products

	✓ External suppliers,
 for the majority

in Asia

	✓Purchasing offices

	✓ Individual meetings

	✓ Supplier audits (internal
and third-party)  y

	✓Long-term business relationships

	✓Anti-corruption and bribes

	✓ ,Working conditions, terms 
health and safety

	✓Chemicals

Society 
Sets the outside  
expectations on  
New Wave Group

	✓ Interest groups
and organizations

	✓Partners

	✓Politicians

	✓Policy makers

	✓ Lectures at seminars and
other events

	✓ Memberships in industry
organisations

	✓Individual meetings

	✓Sustainable products and circularity

	✓Chemicals and product safety

	✓Anti-corruption and bribes

	✓Democracy

	✓Origin and transparency

	✓Monitoring of the supply chain

	✓Eco-labels and certifications

STAKEHOLDERS AND IMPORTANT QUESTIONS
The most important stakeholders for New Wave Group are the ones that are most 
affected and/or affect our business to a large extent. We strive for a continuous 
dialogue to ensure good relationships and understand their expectations.  
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GRI index
 
 

General  
Disclosure

 
 
Disclo-
sure

 
 
 

Disclosure/title

 
 
 

Comment

 
 
 

Page

Organization profile

GRI 102:  
Standard 

Disclosures 
2016

102-1 Name of the organization New Wave Group AB.

102-2
Activities, brands, products, and 

services
SR p.5, 36-37,  

AR p.10-37

102-3 Location of headquarters Gothenburg.

102-4 Location of operations AR p.14-15

102-5 Ownership and legal form AR p.44

102-6 Markets served
SR p.36-37,  

AR p.14-15

102-7 Scale of the organization SR p.36-37

102-8
Information on employees and other 

workers

SR p.36,  
AR p.82

102-9 Supply chain SR p.40

102-10
Significant changes to the organization 

and its supply chain
Board of Directors' Report. AR p.57-64

102-11 Precautionary Principle or approach 
We apply the precautionary principle in our environ-
mental work and have adopted a preventative app-

roach with the substitution of hazardous chemicals.

102-12 External initiatives Amfori BSCI, Fair Labour Association, C-TPAT.

102-13 Membership of associations
Amfori BSCI, International Accord, The Swedish Che-

micals Group by RISE IVF, Clean Shipping Index, Textile 
Exchange, The Board for sustainable Product Media. 

SR p.23

Strategy

102-14 Statement from senior CEO SR p.4

102-15 Key impacts, risks, and opportunities SR p.6-11 
AR p.98-104

Ethics and integrity

102-16
Values, principles, standards, and norms 

of behavior
Amfori BSCI Code of Conduct, New Wave Group values. SR p. 17, 37

102-17
Mechanisms for advice and concerns 

about ethics
Sustainability Board. SR p.38

Governance

102-18 Governance structure
SR p.38,  

AR p.45-53

102-22
Composition of the highest governance 

body and its committees
AR p.58-59

102-23
Chairman of the highest governance 

body
AR p.58

102-24
Nominating and selecting the highest 

governance body
AR p.46

102-32
Highest governance body’s role in sustai-

nability reporting
Reviewed by all the relevant members of the  

executive management team and CEO.

GRI Standard 2016 
Sustainability Report (SR) 

Annual Report (AR)
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Stakeholders and stakeholder engagement

GRI 102:  
Standard 

Disclosures 
2016

102-40 List of stakeholder groups SR p.43

102-41 Collective bargaining agreements
All employees in Sweden are covered by collective 

agreements. Other countries follow the guidelines of 
collective agreements.

102-42 Identifying and selecting stakeholders SR p.42

102-43 Approach to stakeholder engagement SR p.43

102-44 Key topics and concerns raised SR p.43

Reporting

102-45
Entities included in the consolidated financi-

al statements
AR p.15

102-46
Defining report content and topic  

boundaries
SR p.42

102-47 List of material topics SR p.42

102-48 Restatements of information Any restatements of information are always descri-
bed in connection with the reported key figures.

102-49 Changes in reporting Any changes in reporting are always described in 
connection with reported methods.

102-50 Reporting period Refers to fiscal year 2021.

102-51 Date of most recent report 1 April 2021.

102-52 Reporting cycle Yearly.

102-53
Contact point for questions regarding the 

report
Anni Sandgren, CSR and  

Sustainability Manager, anni.sandgren@nwg.se.

102-54
Claims of reporting in accordance with the 

GRI Standard
GRI standards level core.

102-55 GRI content index Consists of this index.

102-56 External assurance
The report has been reviewed by an external auditor, 
who confirms that the report complies with applica-

ble legal requirements for sustainability reporting.
SR p.50
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Economy
 
 
Disclosure

 
 

Disclosure/title

 
 

Comment

 
 

Page

GRI 201:  
Economic 

perfor-
mance  

2016

103-1/2
Management Approach, 

201
AR  

p.16-37

201-1
Direct economic value 

generated and distributed
AR  

p.58-59

GRI 205: 
Anti- 

corruption 
2016

103-1/2
Management Approach, 

205

Risk for corruption can be found in our sourcing processes and in the 
meetings with our customers. Fundamental for the preventive work is the 
values of New Wave Group, the Code of Conduct and additional Group poli-

cys. During audits of suppliers there is a risk of corruption, which is a serios 
zero tolerance issue.

SR  
p.16-18

205-1
Operations assessed for 

risks related to corruption
See Management Approach, 205.

205-2
Communication and trai-

ning about anti-corruption 
policies and proceduresn

Communication of Code of  
Conduct is made to all suppliers with related agreements. Follow-up and 

training is conducted within the framework of amfori BSCI and the  
International Accord.

205-3
Confirmed incidents of 
corruption and actions 

taken
No reported incidents during the year.

GRI 207: 
Tax 2019 207-1 Approach to tax

No communicated tax strategy. The Group’s Finance policy includes a Tax 
section, governance and approach to regulatory compliance is described.

207-2
Tax governance, control 

and risk management

Description of governance body and control is included in the Group’s 
Finance Policy. Disclosures on tax are reviewed by the Group’s auditors when 

reviewing the financial reports.

207-3
Stakeholder engagement 
and management of con-

cerns related to tax

The Group Finance Policy states that New Wave Group shall strive to have an 
open and transparent dialogue with tax authorities. Stakeholder engagement 

with other stakeholders such as shareholders takes place continuously. 
SR p.43

EU TAXONOMY 
Work has been done to map financial activities and/or sectors that could be classified as environmentally sustainable 
in accordance with the EU Taxonomy, a classification system establishing a list of environmentally sustainable econom-
ic activities. New Wave Group works systematically for sustainability and continuous improvement in the industry we  
operate, but our conclusion is that the Group currently has no financial activities or sectors to report as aligned with the 
Taxonomy, at this phase of the development of the Taxonomy. 

ENERGY USE WITHIN THE SWEDISH COMPANIES
Within the framework of the Swedish Act (2014:266) on energy mapping in large companies (EKL), an overall energy audit 
for New Wave Group and its subsidiaries in Sweden has been conducted. The result was reported to the authorities in 
March 2021 and showed that New Wave Group in Sweden used a total of 29.104 MWh annually. Of the Group’s significant 
energy users, the Kosta Boda glasswork and Glasma’s facilities will be prioritized for detailed mapping during this EKL 
period (2020-2023) where site visits for detailed mappings will be conducted by certified energy auditor. 

46
GRI index



Environ-
ment

 
 
Disclosure

 
 

Disclosure/title

 
 

Comment

 
 

Page

GRI 301: 
Materials 

2016
103-1/2

Management Approach, 
301

Decisions regarding materials are decentralized to the  
subsidiaries. New Wave Group  aim to introduce more sustainable and eco-friendly 

materials in our range of products. 

Own 
indicator

Products with  
sustainability attribute

SR p.12

GRI 302: 
Energy 

2016 103-1/2
Management Approach, 

302

The direct energy consumption occurs mainly in own production, where we have direct 
influence, and real estate energy. Other significant parts of energy consumption are 

upstream in our suppliers’ factories and also downstream, for example, by washing 
garments. Therefore, we work to reduce our own consumption, focus on manufacturers’ 

environmental work through audits, and advise customers on care instructions for 
garments.

GRI 305: 
Emissions 

2016

302-1
Energy consumption 

within the organization
Energy we use within the Swedish companies. SR p.46

103-1/2
Management Approach, 

305

The largest share of emissions comes from the production (scope 3). Priorities for 
decreasing  total GHG emisisons are to develop high quality products that enable long 

product lifetime and to spread knowledge and facilitate for sustainable consumption. 
In addition, sustainable impact comes from freight transportation. Therefore we are 

actively working  create effective routines and to influence the transportation providers 
we cooperate with.

SR p. 
11,24

305-1
Direct (Scope 1)  

GHG emissions
Company cars. SR p.47

305-2
Indirect (Scope 2)  

GHG emissions
Data is not aggregated on Group level.

305-3
Other indirect (Scope 3) 

GHG emissions

Currently only freight transportation. The largest share of emissions comes from 
production (at contracted suppliers) but data can yet not be reported due to complexity 

to collect and aggregate data correctly.

SR 
p.11,14

305-5
Reduction of GHG 

emissions
See Management Approach, 305.

GRI 308:  
Supplier  
Environ-

mental 
Assess-

ment 2016

103-1/2
Management Approach, 

308

New Wave Group works with other actors in the industry to gain an understanding of 
the environmental impact in the supplier chain, and how we through requirements and 

development projects can contribute to improvements.

308-2
Negative environmental 

impacts in the supply 
chain and actions taken.

An assessment of new suppliers, as well as ongoing assessments of  
existing ones, are conducted. To some extent, environmental requirements are included 

in the amfori BSCI audits, but are also included in our internal audits.

COMPANY CARS 2021
With a large number of traveling salesmen, company cars are a natural part of New Wave Group’s business. Like many 
other business decisions, the choice of company cars is decentralized to the subsidiaries. Several of the companies have 
car policies including the aim of using more environmental friendly alternatives. 

* The calculations are made with the following 
standard values on mileage and fuel type: 0.45 
litres/10 kilometers for diesel and 0.6 litres/10 
kilometers for gasoline.

** The calculations are based on the average 
emission data for the fuel sold in Sweden during 
2020/2021, which is the latest available.

Diesel fuel Gasoline fuel Hybrid or electric 
cars

Number (previous year in paranthesis) 303 (325) 42 (45) 37 (6)

Kilometers 790 671 103 491 28 568

Litres* 355 802 62 095 -

Emissions WTW kg CO2 ** 953 549 177 530 -
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GRI 401:  
Employment 

2016
103-1/2 Management Approach, 401

The HR-function is decentralized to each subsidiary. Data is not aggregated on Group 
level.

GRI 403: 
Occupatio-
nal Health 

and Safety 
2016

103-1/2 Management Approach, 403

New Wave Group AB and all  
subsidiaries have a legal responsibility and direct impact on the  

employees working environment. Depending on the activity (office, warehou-
se, production etc.), specific risk assessments and action plans are made. (For 

the work with health and safety at suppliers, see GRI 414.

403-9 Work-related injuries No fatalities reported. Other types of injuries are not included in the Group 
accident reporting (done at company level).

GRI 404: 
Training and  

Education 
2016

103-1/2
Management Approach, 404

The responsibility for regular evaluation, career development and education 
lies on the respective company within the Group.

 
404-1

Average hours of training per year 
per employee

Based on the estimations from the companies, the average number of training 
hours (internally and externally) per year and employee is 10 hours.

GRI 405:  
Diversity 

and Equal 
Opportunity 

2016

103-1/2 Management Approach, 405
Diversity, gender equality and anti-discrimination are a  

fundamental principles of the Code of Conduct.

405-1 Diversity of governance bodies 
and employees

Currently, only by gender.
SR p.36, 
AR p.82

GRI 407: 
Freedom of  

Associa-
tion and 

Collective 
Bargaining 

2016

103-1/2 Management Approach, 407, 
408, 409

Freedom of association and collective bargaining, no child labor and no forced 
labor are fundamental principles in the Code of Conduct. The Code of Conduct 

is followed up through third-party audits, internal audits and factory visits.
SR p.16-18

 
407-1

Operations and suppliers in which 
the right to freedom of associa-

tion and collective bargaining may 
be at risk

An increased risk of limited association freedom of association and  
collective bargaining lays in the product supply chain, in particular factories 

and subcontractors in risk countries.

GRI 408: 
Child Labor 

2016

 
408-1 Operations and suppliers at 

significant risk for incidents of 
child labor

An increased risk for incidents of child labour lays further down in the supply 
chain, where the control is limited. .

GRI 409: 
Forced or  

Compulsory 
Labor 2016

 
409-1 Operations and suppliers at signi-

ficant risk for incidents of forced 
or compulsory labor

An increased risk of forced or compulsory labor lays in the product supply 
chain, in particular factories and subcontractors in risk countries.

GRI 414: 
Supplier 

Social  
Assessment 

2016

103-1/2 Management Approach, 414

The assessment of social aspects of supplies is a challenge, not just for us 
but for the entire industry. All suppliers acknowledge the Code of Conduct as 

part of the Business Agreement and an assessment of social aspects must be 
done before the first purchase order. The assessment is done either through 

self-assessment, an internal audit or a third-party audit (amfori BSCI or equi-
valent). Our goal is to include all our suppliers located in risk countries in amfori 

BSCI or an equal monitoring system. 

SR p.16-18

414-1 New suppliers that were screened 
using social criteria

SR p.18

 
414-2

Negative social impacts in the 
supply chain and actions taken

SR p.18

Own  
indicator

Percentage of Bangladesh 
suppliers who conducted fire 

and safety inspections under the 
Accord on Fire and Building Safety 

in Bangladesh

100% of New Wave Group’s suppliers in Bangladesh have conducted fire and 
safety inspections under the International Accord for Health and Safetyin the 
Textile and Garment Industry, previously Accord on Fire and Building Safety in 

Bangladesh.

GRI 416: 
Customer 

Health and 
Safety 2016

416-1 Assessment of the health and 
safety impacts of product and 

service categories

100% of New Wave Group’s products are assessed for health and safety impro-
vements, for example in the case of chemicals.

Own  
indicator Voluntary requirements

New Wave Groups Restricted Substance List is on many points more extensive 
than legal requirements.

GRI 417:  
Marketing 

and  
Labeling 

2016

 
417-1

Requirements for product and 
service information and labeling

New Wave Group base requirements on current legislation and industry stan-
dards/agreements regarding information and labeling.

 
417-2

Incidents of non-compliance 
concerning product and service 

information and labeling
No incidents reported during the year.
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Apparel and 
footwear 

sector  
supplement

 
 
 
Disclosure

 
 
 

Disclosure/title

 
 
 

Comment

 
 
 

Page

AF1
Code of conduct content and 

coverage
All suppliers have signed the Code of Conduct as part of the  Business 

Agreement.

SR  
p.17

AF2
Parties and personnel engaged 
in Code of Conduct compliance 

function
Own personnel and accredited auditors.

SR  
p.16-18

AF3 Compliance audit process SR p.17

AF4 Grievance mechanisms
Fundamental principle in our Code of Conduct. Always controlled 

during inspection. Also whistleblowing function at  NWG.

AF5 Capacity building
Trainings initiated by New Wave Group as well as training within the 

context of amfori BSCI and the International Accord. 

AF6
Policys for supplier selection, 

management and termination

Termination of cooperation with a supplier may occur if a zero 
tolerance issue reveals (child labor, serious health and safety risks, 
substitution of subcontractor without prior approval and refusal to 

be audited) are detected, but if we identify non-compliances, we 
prefer to develop an action plan in order to bring the supplier back to 

an acceptable standard, rather than to end our cooperation.

AF7
Number and location of work-
places covered by the code of 

conduct
All companies and all suppliers within the Group.

AF8
Number of audits conducted 

and percentage of workplaces 
audited

Share of factories audited. SR p.13

AF9

Incidents of non-compliance 
with legal requirements or col-
lective bargaining agreements 

on wages

Non-compliances regarding wages may occur, especially in risk 
countries, but are not considered as a zero tolerance issue that pose 

an immediate threat to the health and safety of the workers (see 
also AF6).

SR p.18

AF10
Incidents of non-compliance 

with overtime standards

Non-compliances regarding overtime standards may occur, especi-
ally in risk countries, but are not considered as a zero tolerance issue 

that pose an immediate threat to the health and safety of the  
workers (see also AF6).

SR p.18

AF11
Incidents of non-compliance 

with standards on pregnancy 
and maternity rights

No incidents reported  
during the year.

AF12
Incidents of the use of child 

labor
No incidents reported  

during the year.

AF13
Incidents of non-compliance 

with standards on gender 
discrimination

No incidents reported  
during the year.

AF14
Incidents of non-compliance 

with Code of Conduct.

Common non-compliances are excessive overtime (mainly China) 
work or lack of documentation. No zero-tolerance incidents have 

been reported during the year.
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THIS SUSTAINABILITY REPORT IS 
SUBMITTED BY THE BOARD  

OF DIRECTORS

THE AUDITOR’S REPORT ON THE  
SUSTAINABILITY REPORT
To the General Meeting of New Wave Group AB 
(publ), corporate identity number 556350 - 
0916.

ENGAGEMENT AND RESPONSIBILITY
The Board of Directors is responsible for 
that the statutory sustainability report has 
been prepared in accordance with the Annual  
Accounts Act.

THE SCOPE OF THE AUDIT
Our examination of the statutory sustainabil-
ity report has been conducted in accordance 
with FAŔ s auditing standard RevR 12 The au-
ditoŕ s report on the statutory sustainability 
report. This means that our examination of 
the statutory sustainability report is differ-
ent and substantially less in scope than an 
audit conducted in accordance with Interna-
tional Standards on Auditing and generally 
accepted auditing standards in Sweden. We 
believe that the examination has provided us 
with sufficient basis for our opinions.

OPINION
A sustainability report has been prepared.

Gothenburg, April 1, 2022
Ernst & Young AB

Chairman of the Board
Olof Persson

Members of the Board
Torsten Jansson
M. Johan Widerberg
Christina Bellander
Mats Årjes 
Jonas Eriksson 
Ingrid Söderlund
Ralph Mühlrad

The Sustainability Report 
has been approved by 
the Board of Directors on 
April 1, 2022.

Jonas Svensson
Authorized Public Accountant
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CONTACT
If you have any questions or comments on the report, contact us:

New Wave Group AB
Kungsportsavenyen 10
411 36, Gothenburg 
+ 46 (0) 31 712 89 00

Anni Sandgren
CSR and Sustainability Manager
anni.sandgren@nwg.se

Follow our  
sustainability  

journey on

NWG.SE/EN
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