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Presentation of
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Q2 2003

Result after net financial items:

✔  Increased by SEK 17.4 m to SEK 69.2 (51.8) m:

• Corporate Profiling SEK 13 m to SEK 57.7 (44.7) m

• Retailing SEK 4.4 m to SEK 11.5 (7.1) m

✔ 12 months moving SEK 162.5 (125.3) m
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Q2 2003

Turnover:

✔ Increased by 20 % to SEK 884 (738.8) m:

• Corporate Profiling +22 % to SEK 573.6 (469.8) m

• Retailing +15 % to SEK 310.4 (269) m

✔ 12 months moving increased by 30 % to SEK 1,832.5

(1,410.9) m
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Important events during Q2

✔ The gross profit margin improved further

(43.5 (42.6) % the first half-year).

✔ Establishment of working clothes.

✔ Reconstruction of New Wave Sportswear Ltd completed.

Peter Koski is the new General Manager.

✔ The Umbro investment is better than expected.

✔ New Wave in Spain continues its swift recovery.

✔ New Wave S.r.l. is still strong.
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Income Statements
3 months 3 months 3 months 3 months 3 months

JAN-MAR JAN-MAR APR-MAR JAN-DEC JAN-DEC

SEK MILLION 2003 2002 2002/2003 2002 2001

Net sales 415.2 327.6 1 774.9 1 687.3 1 269.6

Other income 0.4 0.3 2.3 2.2 10.6

Goods for resale -239.4 -196.0 -1 024.1 -980.7 -760.1

Gross profit 176.2 131.9 753.1 708.8 520.1

Gross margin 42.4 % 40.3 % 42.4 % 42.0 % 41.0 %

Other external costs -83.1 -69.4 -291.7 -278.0 -209.4

% of income -20.0 % -21.2 % -16.4 % -16.5 % -16.5 %

Personnel costs -63.4 -49.0 -230.7 -216.3 -158.2

% of income -15.3 % -15.0 % -13.0 % -12.8 % -12.5 %

Depriciation -10.1 -8.7 -34.1 -32.7 -24.9

Other costs -2.4 -0.4 -4.8 -2.8

Operating profit 17.2 4.4 191.8 179.0 127.6

Operating margin 4.1 % 1.3 % 10.8 % 10.6 % 10.1 %

Net financial items -4.7 -7.3 -31.3 -33.9 -27.5

Result after financial items 12.5 -2.9 160.5 145.1 100.1

Tax for the period -3.1 -0.6 -33.3 -30.8 -16.7

Minority share 0.8 0.5 -9.7 -10.0 -1.6

Profit for the period 10.2 -3.0 117.5 104.3 81.8

Profit margin 2.5 % -0.9 % 6.6 % 6.2 % 6.4 %

Result per share 0.70 -0.21 8.10 7.20 5.70
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Financial Highlights
JAN-MAR JAN-MAR JAN-DEC JAN-DEC JAN-DEC

SEK MILLION 2003 2002 2002 2001 2000

Sales growth % 26.8 22.3 32.0 20.2 33.1

Sales per employee 2.3 2.6 3.0 3.1 3.1

Gross profit margin % 42.4 40.2 44.2 41.0 38.8

Operating margin % 4.1 1.3 10.6 10.0 10.6

Profit margin % 2.5 -0.9 6.2 6.4 6.1

Return on shareholders’ equity % 7.9 -2.8 22.0 20.9 23.7

Return on capital employed % 6.0 2.0 16.9 14.7 17.7

Solidity % 37.9 35.2 37.9 40.5 36.7

Net borrowings 662.0 625.0 629.0 519.7 427.8

Turnover of inventories, times 1.4 1.4 1.6 1.5 1.6

Net investments 8.3 35.2 147.3 85.1 37.8

Cash flow after investments -32.8 -46.8 9.6 9.4 -146.1

Cash flow before investments -24.5 -11.6 156.9 94.5 -108.3

Shareholders’ equity per share, SEK 35.95 29.38 35.26 29.98 22.93
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Turnover per country (SEK million)

JAN–MAR JAN–MAR CHANGE %

COUNTRY 2003 2002 SEK M

Denmark 6.9 4.7 2.2 46.8

England 16.2 10.5 5.7 54.3

Finland 20.9 18.2 2.7 14.8

France 6.2 3.5 2.7 77.1

Holland 42.3 6.1 36.2 593.4

Italy 20.3 16.2 4.1 25.3

Norway 30.0 26.6 3.4 12.8

Spain 15.2 13.1 2.1 16.0

Sweden 232.8 218.3 14.5 6.6

Germany 20.7 9.8 10.9 111.2

Other 3.7 0.6 3.1 516.7

Total 415.2 327.6 87.6 26.7
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2003

✔ Prognosis turnover: app. SEK 2,000 million.

✔ Prognosis result: > 2002.

✔ Within Corporate Profiling we will continue gaining market shares:

• Current concepts in current markets.

• More Group concepts in current markets.

• Establishments in new markets (China, Switzerland etc.).

✔ New trading company in China for sales to European customers.

✔ Establishment of Corporate Profiling company for sales in the Chinese market.

✔ Investments in working clothes lead to costs of app. SEK 5 m for 2003.

✔ Implementation of warehouse and business system according to plan. This has

affected Q2 negatively by SEK 2 m and will cost SEK 5–6 m during the rest of

2003.
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2003 continuation

✔ Improvements in England compared to the preceding year.

✔ Craft expects heavy international expansion.

✔ When the economic situation improves: Great turnover – result potential.
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Business idea

New Wave Group is a growing company that designs, acquires and

develops quality articles for the profiling market (business market) and the

consumers’ market, mainly in the clothing, accessories and gifts areas.

New Wave Group concentrates on two business areas:

✔ The Retailing business area – the products are distributed via the

retailing trade.

✔ The Profiling business area – the products are distributed via

independent retailers to companies.

Synergies between the two business areas: design, product development,

purchasing and distribution.
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Strategic distribution – business areas

✔ The main part of the distribution (60–80%) within Corporate

Profiling has a lower risk when it comes to degree of fashion etc.

✔ Risk spread between Retailing and Corporate Profiling, as they

have different business cycles.
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The Corporate Profiling business area

Factory

Subsidiary

Retailer

End-customer

✔ design
✔ purchasing
✔ logistics
✔ service


