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NWG // THE WORLD

This is
New Wave Group

New Wave Group is a growth company that designs, acquires and develops
brands. To ensure good risk diversification, the Group will market its products in
the promo market and the retail market.

TheGr oupds gr oiwilH0 % perygag t
of which 5 -10 % is organic growth.

An operating margin target  of 15 %.

New Wave Group aims for at least 30 %  equity ratio.

Sales acitivity in own
subsidiary

o Own purchasing offices



NWG // SEGMENTS AND MARKETS

Our operating segments
and markets

Our brands are categorised according to which of our
three operating segments it belongs to: Corporate
Sports & Leisure or Gifts & Home Furnishings .

The brands are distributed in both  the promo market and
the retail market to achieve good risk diversification.

Brands close to or over SEK 1 billion in net sales: Craft,
Clique, Cutter & Buck.

Corporate
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NWG // THE SEGMENTS

Net sales EBITDA

SEK million SEK million
3000 350

Corporate

2500 300

The vision for the Corporate operating segment is to
become the leading supplier of promotional products 2000
to corporations in Europe and one of the leading
suppliers in the USA by offering companies a broad
product range, strong brands, advanced expertise and

service, and a superior all-inclusiove concept.
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NWG // THE SEGMENTS

Sports & Leisure

QARG 5 0 " , ] Net sales LEBITDA
The vision_for the Sports & Leisure operating

segment involves establishing Crafi as a SEKmiion SEK millon

world-leading sportswear brand, and making Cutter

& Buck a world-leathing golf apparel brand. 2500 —
The brand Auclair should take a leading position on
gloves in Europe and we will also use Paris Glove’s
strong distribution platform to launch the Group's
3 E & 1000
other brands in Canada.

Overall, we want to be one of the leading sports
suppliers, both in Sweden and in other European
countries and in the United States. Al inall, our
brands shall give us a position among the largest

sport suppliers in the world.



NWG // THE SEGMENTS

Gifts &
Home Furnishings Net sales EBITDA

SEK million SEK million
] 800 —————— 50

0 40

The vision for the Gifts & Home Furnishings
operating segment area is to make Orrefors and Kosta
Boda world leading glass and crystal supplicrs.

600
500

400

Part of the viston also involoes utilising innooatice 30
and playful design to malke Sagaform a prominent
player in Northern Europe in both the promo and

retail markelts.
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NWG /[ ACTIVITIES

Crafl
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A Craft Teamwear
A Hammarby

A Spartan

A Craft shoes



NWG /[ ACTIVITIES

HAMMARBY
FOTBOLL

KAA GENT

FINLAND

FLOORBALL

VALERENGA

ISHDCKEY
o

SVENSK FRIIDROTT

Crafl



Crafl




NWG /[ ACTIVITIES

Workwear

A Projob
A Fobman \




