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New Wave Group is a growth group that designs, acquires and develops 
brands. To ensure good risk diversification, the Group will market its products in 
the promo market and the retail market.

Own purchasing offices

Sales acitivity in own 
subsidiary

NWG  / /   T H E  W O R L D
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Inköpsorganisationen

Försäljningsverksamhet i 
egna dotterbolag

Our brands are categorized according to which of our 
three operating segments it belongs to: Corporate , 
Sports & Leisure or Gifts & Home Furnishings . 

The brands are distributed in both the promo market and 
the retail market to achieve good risk diversification.

NWG  //  S E G M E N T S  A N D  S A L E S  C H A N N E L S
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Å Sales amounted to SEK 1,774.9
(1,261.6) million

Å Sales increased by 41% (36% in local 
currencies)

Å Promo sales channel increased by 
49%, retail increased by 29%
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Corporate Sports & Leisure Gifts & Home 

Furnishings

Total

SEK million Jan - Mar
2022

Jan - Mar
2021

Jan - Mar
2022

Jan - Mar
2021

Jan - Mar
2022

Jan - Mar
2021

Jan - Mar
2022

Jan - Mar
2021

Change
%

USA 68.5 45.9 334.3 200.1 14.0 11.1 416.8 257.1 62%

Sweden 112.0 96.8 159.1 132.8 141.8 127.5 412.9 357.1 16%

Central  Europe 189.9 124.3 91.2 79.7 4.8 4.8 285.9 208.7 37%

Nordic countries excl. Sweden 99.8 72.3 103.5 75.0 12.5 7.7 215.8 154.9 39%

Southern Europe 221.0 157.1 21.9 21.8 0.0 0.0 242.9 178.9 36%

Other countries 160.2 75.9 36.6 23.8 3.8 5.0 200.6 104.7 92%

Total 851.4 572.3 746.6 533.0 176.9 156.1 1 774.9 1 261.6 41%

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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Å Gross profit margin amounted to 47.5 (48.0)% 
― Trading had a higher share of net sales

Å External costs and personnel costs amounted 
to a total of SEK -586.2 (-462.0) million 

― Increase of volume-related costs
― Increased marketing expenses
― Appropriately staffed for the current volumes

Å Operating result amounted to SEK 209.1 (100.1) 
million

― Higher net sales

Å Result for the period amounted to SEK 153.5
(67.7) million
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SEKmillion Jan ðMar
2022

Jan ðMar
2021

Net sales 1 774.9 1 261.6

Goods for resale -931.6 -656.4

Gross profit 843.3 47,5% 605.2 48,0%

Other operating income 22.6 16.6

External costs -311.6 -224.8

Personnel costs -274.6 -237.2

Depreciation and write-downs of 

tangible and intangible fixed assets -58.8 -54.1

Other operating costs -11.8 -5.2

Share of associated companies' 

result 0.0 -0.4

Operating result 209.1 11,8% 100.1 7,9%

Net financial items -9.6 -12.8

Result before tax 199.5 87.4

Tax on result for the period -46.0 -19.7

Result for the period 153.5 67.7

Result per share  (SEK) 2.31 1.04

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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Corporate
― Higher sales in all regions but primarily in 

USA and Central Europe

Sports & Leisure
― Increased sales in all regions except 

Southern Europe that were on par with py

Gifts & Home Furnishings
― Higher net sales, mainly related to Sweden, 

USA and the Other Nordic countries
― Lower result mainly related to market 

investments in Destination Kosta.
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SEKmillion Jan - Mar
2022

Jan - Mar
2021

Cash flow from operating activities before changes in working capital 203.6 87.1

Change in working capital -198.4 280.1

Cash flow from operating activities 5.2 367.2

Investing activities -25.3 -15.2

Cash flow after investing activities -20.1 352.0

Financial activities -16.3 -346.1

Cash flow for the period -36.4 5.9

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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NWG  //  F I N A N C I A L  I N F O R M A T I O N

SEK million

31 Mar
2022

31 Mar
2021

Equity 4 791.6 4 065.7

Equity ratio, % 61.9 56.9

Net debt, SEK million 1 095.3 1 518.1

Net debt to credit institutes, SEK million 405.0 775.8

Equity per share, SEK 72.21 61.13
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NWG  //  F I N A N S I E L L  I N F O R M A T I O N

Å Continuing rising operating margin now 
amounts to 15.4 %
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SEKmillion Rolling 12 
months

Net sales 7 231.9

Goods for resale -3 764.5

Gross profit 3 467.4 47.9%

Other operating income 117.5

External costs -1 154.7

Personnel costs -1 054.3

Depreciation and write-downs of tangible and intangible 

fixed assets -232.0

Other operating costs -28.3

Share of associated companies' result -0.7

Operating result 1 114.9 15.4%

Net financial items -39.8

Result before tax 1 074.9

Tax on result for the period -229.3

Result for the period 845.7

Result per share  (SEK) 12.74
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NWG  //  C E O  C O M M E N T S

Å Net sales growth 41% compared to last year

Å All time high on net sales and results

Å The operating margin amount to 11.8%, which is the 
highest ever in a first quarter.

January - March

Torsten Jansson
CEO
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Å We are well equipped for the future , but there is no 
shortage of challenges in the short term – the war in 
Ukraine and the development of the pandemic in China.

Å We continue to gain market share . Promo with Clique in 
the lead develops very well and we see a strong recovery
in the USA. Craft continues to grow.

Å We are strong against our competitors in virtually all areas

The future
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