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NWG // THE WORLD

New Wave Group

b,
]

New Wave Group is a growth group that designs, acquires and develops

brands. To ensure good risk diversification, the Group will market its products in
the promo market and the retail market.

Sales acitivity in own
subsidiary

o Own purchasing offices



NWG // SEGMENTS AND SALES CHANNELS

Our operating segments
and sales channels

Our brands are categorized according to which of our
three operating segments it belongs to: Corporate,
Sports & Leisure or Gifts & Home Furnishings.

The brands are distributed in both the promo market and
the retail market to achieve good risk diversification.
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NWG // PROFILING

What do these products have in common?




NWG // PROFILING

We develop

New Wave Group’s range
based on needs - and to

create an offer for
companies and
associations that no other
supplier can!




NWG // PROFILING

Example - Hammarby

WAMMARBy

i
LR

On the field, training On the way to the On the
and youth game stands

Everyday wear In the kitchen The caretakers For the coffee For the beer



NWG // PROFILING

Hammarby

Supporters’ shop
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NWG // PROFILING

The fact that most products and
brands are distributed on two sales
channels makes us unique.

Example of a few brands — Swedish market.

Brand

Craft
Cligue

Sagaform
Orrefors & Kosta
Boda

D&J (Several brands)

Cutter & Buck

Retail

SRR EREE

Promo

NEGENEUENEN
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The quarter
at a glance
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NWG // THE QUARTER

The quarter

Continued strong development in Corporate and Sports
& Leisure. Both sales channels had higher net sales and
increased primarily in USA and Europe

Operating result improved by SEK 143.9million compared
to the precvious year and amounted to SEK 547.2 (403.3)

million.

Operating margin amounted to 19.4%
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NWG // FINANCIAL INFORMATION
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Financial
information

I
October - December
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NWG // FINANCIAL INFORMATION

October - December

Net sales

Sales amounted to SEK 2,815.1
(2,306.7) million

Sales increased by 22% (of which
currency 8% and acquisition 8%)

Promo sales channel increased by
28%, retail increased by 13%

PR AA VT ARETTTTTTTe

3000

2 500

2000

1500

1000

500

Q4 -2022

B Promo

Q4 -2021

B Retail

17



NWG // FINANCIAL INFORMATION

Net sales per operating segment

Corporate +35% Sports & Letsure +25% Gifis & Home Furnishings -19%

1 600

7.4

1400
1200
1000
800
600
400
236.5
0 111.2

Q4 -2022 Q4 -2021 Q4 -2022 Q4 -2021 Q4 -2022 Q4 -2021

B Promo B Retail
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NWG // FINANCIAL INFORMATION

October - December

—
Net sales per geographic area and operating segment

Corporate Sports & Leisure Gifts & Home Furnishings Total

SEK million Oct-Dec Oct-Dec Oct-Dec Oct - Dec Oct - Dec Oct - Dec Oct - Dec Oct - Dec Change

2022 2021 2022 2021 2022 2021 2022 2021 %
USA 98.9 73.5 500.7 347.3 23.0 23.9 622.6 444.7 40%
Sweden 172.1 154.5 218.8 225.1 246.1 317.6 637.0 697.2 -9%
Central Europe 503.5 243.2 123.7 108.9 6.9 10.1 634.1 362.2 75%
Nordic countries excl. Sweden 140.2 127.4 157.3 132.6 28.9 23.4 326.4 283.4 15%
Southern Europe 347.1 267.3 42.3 28.3 0.2 0.2 389.6 295.8 32%
Other countries 97.3 139.2 103.9 78.9 4.2 5.3 205.4 223.4 -8%
Total 1359.0 1 005.1 1146.8 921.1 309.2 380.5 2 815.1 2 306.7 22%
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NWG // FINANCIAL INFORMATION

October - December

« Gross profit margin amounted to 49.7 (47.8)%
— Corporate and Sports & Leisure increased
while Gifts & Home Furnishings decreased

+ External costs and personnel costs amounted
to a total of SEK -804.7 (-652.3) million

— Acquisition of B.T.C Activewear Ltd

— Volume related expenses

— Increased marketing activity

— Appropriately staffed for the current volumes

* Operating result amounted to SEK 547.2 (403.3)
million

— Higher net sales and improved gross profit
margin

— Acquired business contributed SEK 17.9 million

* Result for the period amounted to SEK 446.2
(308.5) million

A AV A

SEK million

Net sales
Goods for resale
Gross profit

Other operating income
External costs
Personnel costs

Depreciation and write-downs of
tangible and intangible fixed assets

Other operating costs
Share of associated companies'
result

Operating result
Net financial items
Result before tax

Tax on result for the period
Result for the period

Result per share (SEK)

Oct - Dec
2022

2815.1
-1 4154
1399.7

36.7
-454.4
-350.3

-71.5
-12.6

-0.4
547.2
-22.0
525.2

-79.0
446.2

6.73

49.7%

19.4%

Oct- Dec
2021

2 306.7
-1 203.3
1103.4

23.9
-350.9
-301.4

-61.5
-9.9
-0.3

403.3
-9.9
393.4

-84.9
308.5

4.61

47.8%

17.5%
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NWG // FINANCIAL INFORMATION

October - December

Operating result per operating segment

Corporate

— Higher sales in all regions except Other countries
— Improved gross profit margin

— Acquired business contributed SEK 17.9 million

Sports & Leisure
— Increased sales in all regions and both sales
channels

Gifts & Home Furnishings

— Lower net sales in all regions except Nordic (excl
Sweden)

— Lower result related to lower net sales. A
contributing factor was that a tax deductibility
for gifts to employees of SEK 2,000 was removed
in 2022.

350,0

300,0

250,0

200,0

150,0

100,0

50,0

0.0

Corporale

296.6

i 186.6

Sports & Leisure

218.1

162.9

Gifts & Home Furnishings

53.9
32.5 .
Q4- Q4-
2022 2021
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NWG // FINANCIAL INFORMATION

|
Cash flow
SEK million Oct - Dec Oct - Dec
2022 2021
Cash flow from operating activities before changes in working capital 466.3 404.1
Change in working capital -699.2 9.2
Cash flow from operating activities -232.9 413.3
Investing activities -8.3 -42.1
Cash flow after investing activities -241.2 371.2
Financial activities 389.2 -360.5
Cash flow for the period 148.0 10.7

22



NWG // FINANCIAL INFORMATION

Strong balance sheet

SEK million

Equity

Equity ratio, %

Net debt, SEK million

Net debt to credit institutes, SEK million

Equity per share, SEK

31 Dec
2022

5890.5

53.8
2329.6
1635.4

88.77

31 Dec
2021

4 567.6

59.6
1068.8
375.1

68.83
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NWG // FINANCIAL INFORMATION
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NWG // FINANCIAL INFORMATION

Financial
information

January - December
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NWG // FINANCIAL INFORMATION

Fanuary - December

Net sales

Sales amounted to SEK 8,843.6
(6,718.6) million

Sales increased by 32% (of which
currency 8% and acquisition 4%)

Promo sales channel increased by
37%, retail increased by 24%

PR AA VT ARETTTTTTTe

10 000
9 000
8 000
7 000
6 000
5000
4000
3000
2000
1000

Jan - dec 2022

B Promo

Jan - dec 2021

B Retail
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NWG // FINANCIAL INFORMATION

Net sales per operating segment

Corporate +40% Sports & Letsure +35% Gifis & Home Furnishings +5%

4 500 19,6
4000

3 500

21.7

3000
2 500
2000
1 500

1 000
679.8 689.2

229.5 265.3
Jan - dec 2022 Jan - dec 2021 Jan - dec 2022 Jan - dec 2021 Jan - dec 2022 Jan - dec 2021

500

B Promo B Retail
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NWG // FINANCIAL INFORMATION

Fanuary - December

—
Net sales per geographic area and operating segment

Corporate Sports & Leisure Gifts & Home Furnishings Total

SEK million Jan - Dec Jan-Dec Jan- Dec Jan - Dec Jan - Dec Jan - Dec Jan - Dec Jan - Dec Change

2022 2021 2022 2021 2022 2021 2022 2021 %
USA 303.5 203.6 1769.5 1145.0 66.0 60.4 2139.0 1 409.0 52%
Sweden 545.0 476.1 724.3 637.6 740,8 799.4 2010.1 1913.1 5%
Central Europe 1201.0 660.8 413.1 338.9 25,.0 26.0 1 639.1 1025.7 60%
Nordic countries excl. Sweden 494.5 401.3 526.7 411.4 62.4 49,8 1 083.6 862.5 26%
Southern Europe 1 059.6 779.3 119.3 83.2 0.4 0,.4 11793 862.9 37%
Other countries 548.4 450.5 229.4 176.4 14.7 18.5 792.5 645.4 23%
Total 4 152.0 2971.6 37823 27925 909.3 954.5 8 843.6 6718.6 32%
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NWG // FINANCIAL INFORMATION

Fanuary - December

*  Gross profit margin amounted to 49.5 (48.1)%
— Increase in Corporate and Sports & Leisure and
Gifts & Home Furnishings on the same level as py

+ External costs and personnel costs amounted to
a total of SEK -2,675.6 (-2,084.8) million

— Increase of volume-related costs

— Increased marketing activity

— Appropriately staffed for the current volumes

+ Operating result amounted to SEK 1,505.1
(1,005.9) million

— Higher net sales and improved Gross profit
margin

* Result for the period amounted to SEK 1,168.8
(760.0) million

A AV A

SEK million

Net sales
Goods for resale
Gross profit

Other operating income
External costs
Personnel costs

Depreciation and write-downs of
tangible and intangible fixed assets

Other operating costs
Share of associated companies'
result

Operating result
Net financial items
Result before tax

Tax on result for the period
Result for the period

Result per share (SEK)

Jan - Dec
2022

8 843.6
-4 468.4
4 375.2

123.9
-1470.3
-1205.3

-249.2
-67.4
-1.8
1505.1
-565.0
1450.1

-281.3
1168.8

17.62

49.5%

17.0%

Jan -Dec
2022

6718.6
-3 489.3
32293

111.5
-1067.9
-1016.9

-227.3
21.7
=11
1005.9
-43.0
962.9

-202.9
760.0

11.46

48.1%

15.0%
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NWG // FINANCIAL INFORMATION

Fanuary - December

I— :
or1 110" e ner onerairno oI e N
Operating result per operating segment S | | -
N Corporale Sports & Leisure Gifts & Home Furnishings
Corporate :
— Higher sales in all regions :
— Acquired operation affected net sales by SEK 247.0 700 813.1
million and EBIT by SEK 20.8 million (after acquisition 800 e
costs) 0 BB :
— Improved gross profit margin : " 8|
- 6 ¥) N
Sports & Leisure so0 K 440.8 S e
— Increased sales in all regions E 5 0
— Prior year inclincome of SEK 35.0 million related to 400 3 3 N
forgiveness of loans (PPP) in USA : 300 8| 5 D
H [§)
(S} [}
Gifts & Home Furnishings : 0 3 j 44.7 99.1
— Lower net sales, mainly related to Sweden 100 5 3 -
— In Sweden, the previous additional tax deduction 0 I
for gifts to employees of SEK 2,000 per employee Jan-dec  Jan-dec
has been removed, which negatively affected the 2022 2021
result =

— Lower result also related to market investments,
higher energy costs and more employees.

30



NWG // FINANCIAL INFORMATION

Fanuary - December

—
Cash flow

SEK miillion

Cash flow from operating activities before changes in working capital
Change in working capital

Cash flow from operating activities

Investing activities

Cash flow after investing activities

Financial activities
Cash flow for the period

Jan - Dec
2022

1.383.2
-1743.2

-360.0

-622,2
-882.2

934.1

Jan - Dec
2021

993.0
214.4

1207.4

-114.2
1093.2

-1110.9
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NWG // CEO COMMENTS

October - December

« The quarter's growth was 22% compared to last year
(of which 8% currency and 8% acquisition)

en Ta 2 + Corporate and Sports & Leisure had good growth
\ S J"ﬁ
- Q .

« Good cost control

« The inventory has now reached approximately the
level we want

* The operating margin amounted to 19.4%, which is
again an all-time high.

comments

72022 was our best year ever i

January - December
both net sales and resulis”

* Net sales increased by 32% (of which 8% currency and

Torsten Jansson 4% acquistion)
CEO

+ Sirong development in Corporate and Sports & Leisure
but Gifts & Home Furnishings decreased

« Operating margin has improved and amounted to
17.0% vs 15.0% in previous year

32




NWG // CEO COMMENTS
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comments

" New Wave has gone from a local
to a global company and our
company will now be traded on
the OMX Stockholm Large Cap
after clearing the O1C list, O list
and Mid Cap.”

Torsten Jansson
CEO

Cash flow and balance sheet

Strong balance sheet with 53.8% in equity ratio
after the acquistion

Inventory at a level we want it to be

The future

We are well postioned for the future

We shall be able to take market shares and have
both the capacity and finances for more
acquisitions

We will increase the investing in product
development, marketing and new establishments

33



NWG //

We strive to make everyone who |
products a happy customer. If
in New Waoe
we pPron;
best i
thii

JUYO

you to know thai
tnovestment in the
oh long term

d hard work!
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