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January ðDecember



New Wave Group is a growth group that designs, acquires and develops 
brands. To ensure good risk diversification, the Group will market its products in 
the promo market and the retail market.

Own purchasing offices

Sales acitivity in own 
subsidiary

NWG  / /   T H E  W O R L D
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Inköpsorganisationen

Försäljningsverksamhet i 
egna dotterbolag

Our brands are categorized according to which of our 
three operating segments it belongs to: Corporate , 
Sports & Leisure or Gifts & Home Furnishings . 

The brands are distributed in both the promo market and 
the retail market to achieve good risk diversification.

NWG  //  S E G M E N T S  A N D  S A L E S  C H A N N E L S
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NWG  //  PROFILING
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We develop
New Wave Groupõs range 
based on needs ðand to 

create an offer for 
companies and 

associations that no other 
supplier can!

NWG  // PROFILING



The game On the field , training
and youth

On the way to the 
game

On the 
stands

In the shower On the beach

Everyday wear In the kitchen The caretakers For the coffee For the beer
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Supportersõ shop
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2023  //

NWG  //  K O S T A



Brand Retail Promo

Craft ṉ ṉ

Clique ṉ ṉ

Sagaform ṉ ṉ
Orrefors & Kosta 

Boda ṉ ṉ

D&J (Several brands ) ṉ ṉ

Cutter & Buck ṉ ṉ

Example of a few brands ðSwedish market.

2023  //

NWG  //  PROFILING



NWG  //  T H E  S E G M E N T S
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NWG  //  T H E  S E G M E N T S



NWG  //  T H E  S E G M E N T S
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NWG  //  T H E  Q U A R T E R
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NWG  //  T H E  Q U A R T E R
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October - December

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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NWG  //  F I N A N C I A L  I N F O R M A T I O N
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Q4 -2022 Q4 -2021

Å Sales amounted to SEK 2,815.1
(2,306.7) million

Å Sales increased by 22% (of which 
currency 8% and acquisition 8%)

Å Promo sales channel increased by 
28%, retail increased by 13%


