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NWG // THE WORLD
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subsidiary

New Wave Group is a growth group that designs, acquires and develops

brands. To ensure good risk diversification, the Group will market its products in o Own purchasing offices
the promo market and the retail market.



NWG // SEGMENTS AND SALES CHANNELS

Corporate
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J-HARVEST & FROST

Our operating segments
and sales channels

TOPPOINT  Cottover GRIZZLY

people & planet

Sports & Leisure

I
Our brands are categorized according to which of our I::dm ANNIKA  crAFT:.
three operating segments it belongs to: Corporate

Sports & Leisure or Gifts & Home Furnishings .

-22-
AUCLAIR & MARSTRAND

Gifts & Home Furnishings

The brands are distributed in both the promo market and
the retail market to achieve good risk diversification.

ORREFORS®  KostaBoda m.l
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NWG // PROFILING

What do these products have in common?




NWG // PROFILING

We develop

New Wave Gr oupd
based on needs & and to

create an offer for
companies and
associations that no other
supplier can!




NWG // PROFILING

Example - Hammarby

WAMMARBy

o
alll

On the field, training On the way to the On the
and youth game stands

In the shower

Everyday wear In the kitchen The caretakers For the coffee

For the beer

On the beach




NWG // PROFILING

Hammarby

Supportersod shop

d
HAMMARBY
FOTBOLL

595 00 kr saspake 20500 ke o 495,00 ke

195,00 kr 245,00 kr

2095,00 kr

225,00 ke 275,00 ke v s r
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NEW WAVE
PROFILE

newwaveprofile com
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CERTEGO

OVERDELAR ~ UNDERDELAR ~ VARSEL ~ ACCESSOARER

PROJOB PROJOB PROJOB
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NWG /I PROFILING

The fact that most products and
brands are distributed on two sales
channels makes us unique.

Example of a few brands & Swedish market.

Brand

Craft
Clique

Sagaform
Orrefors & Kosta
Boda

D&J (Several brands )

Cutter & Buck

Retalil
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NWG /[ THE SEGME
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The msze)n fo,jh e Cor ‘@'ate operating segment is to become
the leading supplier of promotional products to corporations
in Europe and one of the leadmg suppliers in the United
States by offering companies a broad prodiict range, strong ;
brands, advanced expertise and service, and a superior all—l
inclusive concept.
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s & Leisure '
lishing Craf
wd and makin
l apparel b‘ nd.

eading posztzon 9
strong distribution
7‘ brands in Canada.
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sports suppliers, both in
nd in the United States. All

among the largest sport
e world.
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The quarter
at a glance
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NWG // THE QUARTER

The quarter

Continued strong development in Corporate and Sports
& Leisure. Both sales channels had higher net sales and
increased primarily in USA and Europe

Operating result improved by SEK 143.9million compared
to the precvious year and amounted to SEK 547.2 (403.3)

million.

Operating margin amounted to 19.4%
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NWG // FINANCIAL INFORMATION
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Financial
information

I
October - December
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AL INFORMATIO

K 2,815.1

creased by 22% (of which
cy 8% and acquisition 8%)
omo sales channel increased by
8%, retail increased by 13%

Q4 -2022 Q4 -2021




