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New Wave Group is a growth group that designs, acquires and develops 
brands. To ensure good risk diversification, the Group will market its products in 
the promo market and the retail market.

Own purchasing offices

Sales acitivity in own 
subsidiary
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Inköpsorganisationen

Försäljningsverksamhet i 
egna dotterbolag

Our brands are categorized according to which of our 
three operating segments it belongs to: Corporate , 
Sports & Leisure or Gifts & Home Furnishings . 

The brands are distributed in both the promo market and 
the retail market to achieve good risk diversification.
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Cutter & Buck have signed new title
partnership with the Swedish Golf 
Association for men.
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New Wave Group acquire
Tenson AB
New Wave Group have as of 1st of July, aqcuired
100% of the shares in the Swedish outdoor company
Tenson AB.
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April - June
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Å Sales amounted to SEK 2,304.5
(2,019.2) million

Å Sales increased by 14% (of which 
currency 5% and acquisition 9%)

Å Promo sales channel increased by 
26%, retail decreased by 5%
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Corporate Sports & Leisure Gifts & Home Furnishings Total

SEK million Apr - Jun
2023

Apr - Jun
2022

Apr - Jun
2023

Apr - Jun
2022

Apr - Jun
2023

Apr - Jun
2022

Apr - Jun
2023

Apr - Jun
2022

Change
%

USA 55.6 63.3 448.3 448.5 12.6 15.0 516.5 526.8 -2%

Sweden 135.9 142.7 154.7 154.4 173.0 180.1 463.7 477.2 -3%

Central Europe 426.2 219.2 87.5 93.3 5.3 7.5 519.0 320.0 62%

Nordic countries excl. Sweden 142.3 135.8 118.9 125.6 10.3 12.3 271.5 273.7 -1%

Southern Europe 293.0 264.3 28.0 26.3 0.1 0.1 321.1 290.7 10%

Other countries 178.7 93.8 31.7 33.4 2.3 3.6 212.7 130.8 63%

Total 1,231.7 919.1 869.2 881.5 203.7 218.6 2,304.5 2,019.2 14%



Å Gross profit margin amounted to 49.5 (51.0)% 
ʄ The decrease was related to Corporate and to 
the Groupõs trading operations and last years 
acquisition

Å External costs and personnel costs amounted 
to a total of SEK -721.0 (-633.9) million 

ʄ Acquired business
ʄ Increase of volume -related costs
ʄ Increased marketing activity 
ʄ Appropriately staffed for the current volumes

Å Operating result amounted to SEK 363.9 (351.0) 
million

ʄ Higher net sales
ʄ Acquired business contributed SEK 11.4 million

Å Result for the period amounted to SEK 259.6
(265.0) million
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SEKmillion Apr - Jun
2023

Apr - Jun
2022

Net sales 2,304.5 2,019.2

Goods for resale -1,164.8 -989.8

Gross profit 1,139.7 49.5% 1,029.4 51.0%

Other operating income 27.4 28.9

External costs -382.3 -345.0

Personnel costs -338.7 -288.9

Depreciation and write -downs of 

tangible and intangible fixed assets -68.8 -58.3

Other operating costs -13.1 -15.1

Share of associated companies' 

result -0.3 0.0

Operating result 363.9 15.8% 351.0 17.4%

Net financial items -35.1 -10.4

Result before tax 328.8 340.6

Tax on result for the period -69.2 -75.5

Result for the period 259.6 265.0

Result per share  (SEK) 1.96 2.00

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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Corporate
ʄ Higher sales in most regions, but a decrease 

in the USA and Sweden
ʄ Lower gross profit margin due to acquired 

business and trading
ʄ Acquired business contributed SEK 11.4 

million

Sports & Leisure
ʄ Increased sales in Promo sales channel but 

lower sales mainly in Central Europe and 
Other countries

ʄ Improved Gross profit margin
ʄ Increased marketing activity 

Gifts & Home Furnishings
ʄ Lower net sales (mainly related to Sweden)
ʄ Reduced Gross profit margin
ʄ Lower result mainly related to lower net sales 

but also higher costs in the form of more 
employees
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SEKmillion Apr - Jun
2023

Apr - Jun
2022

Cash flow from operating activities before changes in working capital 259.7 346.0

Change in working capital -29.6 -277.9

Cash flow from operating activities 230.1 68.1

Investing activities -82.8 -55.2

Cash flow after investing activities 147.3 12.9

Financial activities -128.2 -28.4

Cash flow for the period 19.1 -15.5

NWG  //  F I N A N C I A L  I N F O R M A T I O N
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NWG  //  F I N A N C I A L  I N F O R M A T I O N

SEK million

30 Jun
2023

30 Jun
2022

Equity 6,186.3 5,027.9

Equity ratio , % 54.9 59.0

Net debt , SEK million 2,649.9 1,356.1

Net debt to credit institutes, SEK million 2,000.9 695.2

Equity per share , SEK 46.62 37.88
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Å Continuing rising sales and a operating 
margin , which amounts to 17.1%
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SEKmillion Rolling 12 
months

Net sales 9,489.4

Goods for resale -4,764.4

Gross profit 4,725.0 49.8%

Other operating income 123.5

External costs -1,584.4

Personnel costs -1,309.3

Depreciation and write -downs of tangible and 

intangible fixed assets -266.3

Other operating costs -63.8

Share of associated companies' result -2.4

Operating result 1,622.3 17.1%

Net financial items -98.6

Result before tax 1,523.8

Tax on result for the period -291.8

Result for the period 1,232.1

Result per share  (SEK) 9.29
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Å Sales amounted to SEK 4,440.0
(3,794.1) million

Å Sales increased by 17% (of which 
currency 6% and acquisition 9%)

Å Promo sales channel increased by 
24%, retail increased by 5%
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